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FS CAMPAIGN HISTORY

This peer-to-peer 
campaign has been a 
collaborative effort 
for over a decade.

Starting with only a 
few areas, the 

campaign grew to be 
university-wide and 
includes all divisions 

and colleges.

To date more than 
$11,000,000 has 

been raised from over 
15,000 donors! 

Presenter
Presentation Notes
A brief history of the faculty and staff campaign



March 1-24  
Month-long. 

Faculty & staff coming 
together to make the 
greatest impact, creating 
momentum ahead of UCF 
Day of Giving.

Tuesday, March 24
24 hours. 

Alumni, faculty, staff, parents, 
friends and students all coming 
together for Our Greatest Day 
of Giving to make a lasting 
impact and support UCF.

Presenter
Presentation Notes
SAVE THE DATE!Faculty and Staff CampaignMonth-long campaign - March 1-24We are asking faculty and staff to lead the charge to Day of GivingHaving faculty and staff lead the charge and make their gift ahead of UCF Day of Giving creates momentum to rally all Knights to give on March 24. 



TIMELINE/COUNTING

Month-long Faculty and Staff 
Campaign
•Gifts made within this timeframe count 

toward the Faculty and Staff Campaign 
and UCF Day of Giving

March 1-24, 2021

Overall Faculty and Staff 
Campaign
•Gifts made anytime during the fiscal year 

timeframe count toward the Faculty and 
Staff Campaign. 

•Only gifts made between March 1-24 
count toward UCF Day of Giving.

July 1, 2020 – June 30, 2021

UCF Day of Giving
•Gifts make on UCF Day of Giving count 

toward the Faculty and Staff Campaign 
and UCF Day of Giving.

March 24, 2021

Presenter
Presentation Notes
The Faculty and Staff Campaign runs year-round from July 1, 2020 – June 30, 2021. Any gift that comes in during that timeframe counts for the Faculty and Staff Campaign.We celebrate the Faculty and Staff Campaign during the month of March, March 1-24Any gift that comes in during that timeframe counts for the Faculty and Staff Campaign and Day of Giving.UCF Day of Giving – March 24, 2021Any gift that comes in during that timeframe counts for the Faculty and Staff Campaign and Day of Giving.What this means…If a gift is made outside of the Mar. 1-24 timeframe it will not count towards UCF Day of Giving but will count for FSC.  Those who give outside of that timeframe who also wish to have their gift count for UCF Day of Giving, will need to make a one-time gift of any amount between Mar. 1-24. Only gifts made in that timeframe will show on Day of Giving leaderboard. 



WHAT MAKES THIS 
CAMPAIGN UNIQUE?

YOU! As ambassadors, when you share why you support UCF, you will 
inspire your colleagues to participate in the campaign. YOU make it fun 
and successful!

Donors can designate their gifts to any fund at UCF. With hundreds of 
funds to choose from, everyone can find a program or scholarship to 
support that aligns with their passion.

Gifts to the campaign directly benefit the university, its programs and its 
students. 

The UCF Foundation underwrites the entire budget for this campaign, 
adding absolutely no cost to participants or gifts. 

100%* of each donation directly supports the donor’s selected           
fund. (*minus the cost of the benefit ($.45) if gift is under $22.50)

Presenter
Presentation Notes
Several things make this campaign unique:Volunteers – when volunteers share their story of why they support UCF, it inspires others to participateDonors may designate their gift to any fund at UCFThose gifts directly benefit the universityThe Foundation underwrites the cost of the campaign100%* of each donation directly supports the donor’s selected fund *minus the cost of the benefit ($.45) if gift is under $22.50



YOUR
ROLE

Inspire participation and be a 
resource to colleagues

Serve as a cheerleader to promote 
the campaign 

Distribute digital resources

Share stories of why you support 
UCF

Be a social media ambassador

Take the lead by making your gift 
to UCF



HOW TO BE A SUCCESSFUL 
VOLUNTEER AMBASSADOR

• Be confident, have fun!

• Understand the campaign

• Familiarize yourself with the toolkit, 
resources and online forms

• Talk to your fellow colleagues

• Take time to listen and answer 
questions

• Share your story of why you support 
the campaign



THINGS TO NOTE
• Participation is not mandatory! No one 

should feel pressured to participate. 
Participation is optional and up to each 
individual employee. 

• It is not appropriate for an individual to make 
a gift on behalf of a colleague without their 
knowledge.

• Any individual who wants to “sponsor” 
someone else, must inform the other person 
and have that person complete the online 
form for themselves.

– This cannot be done via payroll 
deduction as the gift will only count for 
the person whose payroll it is deducted.

• If we receive an envelope with multiple gifts 
with no signed forms, we are unable credit 
the individuals for participation.

Presenter
Presentation Notes
Most important thing to consider is that no one should feel pressured to participate in the campaign.  Participation is not mandatory.  It is up to the employee if they would like to participate.  We are here to advocate about the campaign, be a resource of information for our colleagues and inspire participation.



IDEAS TO 
PROMOTE 
THE 
CAMPAIGN

Personalize and 
share campaign 
communications 
with colleagues.

Host an info or 
Q&A session via 

Zoom. 

Speak at your 
department or 

unit staff meeting.

Share on social 
media.

Distribute digital 
resources.

Print digital 
poster and post in 

your college or 
division.



SOCIAL 
MEDIA + 
VIRTUAL

Share why you support UCF

Email, Text, Facebook, Twitter, Instagram, Snapchat, 
LinkedIn, etc. 

Take to any social media platforms you are active 
on and share FSC and UCF Day of Giving 
information

Tool kit online will provide messaging of giving 
impact and images for each platform

Social Media Tips and Tricks

Facebook – Social Media Ambassador’s group –
UCinFluencers -Visit ucfalumni.com/sma to join!

Presenter
Presentation Notes
Faculty and staff volunteer ambassadors will have the opportunity to serve as social media ambassadors to not only share UCF Day of Giving information with colleagues, but also on their personal social media (if they so choose) to encourage others (alumni, parents, friends, etc.) to participate in the campaign.To sign up to be added to the social media Facebook group, visit https://ucfalumni.com/sma. Complete the short form and you’ll be added to the Facebook group.A social media resource tool kit will be available to volunteers to download images and messaging to use to promote the campaign.



DIGITAL GIVING OPTIONS

Payroll 
Deduction 

Online Form

- Up to 25 pay periods
- Open March 1-24

Credit Card 
Online 
Form

- Open March 1-23

GiveCampus
Online Giving

Platform

- Opens March 24 
for UCF Day of Giving

- Credit cards

Digital 
Download 

Form 

- Available for cash 
and checks

- Checks payable to 
UCF Foundation, Inc.

- Delivered to the UCF 
Foundation by donor 

with completed, 
downloaded form• Funds listed match across form platforms.

• Listed by category.
• Participants may choose multiple designations and support various funds 

across campus! 

Presenter
Presentation Notes
Giving to the campaign is easy with several digital options! Online payroll and credit card forms are available. Payroll form available throughout the campaign – Mar. 1-24Credit card from will be available from Mar. 1-23, then it will close and the link with direct to the GiveCampus platform for credit card giftsGiveCampus giving platform will open Mar. 24 for UCF Day of GivingA digital downloadable form will be available for those who wish to make a gift via cash or check. These can be downloaded by the donor, completed and sent/brought by the donor to the Foundation office (suite 250, 12424 Research Parkway, Orlando, FL 32826 – Monday – Friday 10 a.m. to 2 p.m.). No cash should be sent through the mail.



PAYROLL DEDUCTION

Two options for payroll 
deduction:

- Annual Pledge – deducted 
bi-weekly beginning        

April 23 until paid in full. 
- Recurring – have no end 

date and will continue to be 
deducted each pay period 
until otherwise notified.

Payroll deductions may 
be made over the course 
of up to 25 pay periods.

Payroll deductions begin 
on Apr. 23, 2021. 

- If 25 pay periods, last 
deduction will be March 17, 

2022.

Presenter
Presentation Notes
Payroll deductions may be made over the course of up to 25 pay periodsThe first deduction will come out on April 23, 2021The last deduction (if 25 installments is selected) will be March 17, 2022



PAYROLL ONLINE
• While you should never complete a pledge 

form for a colleague, you may be asked 
questions about the process and can provide 
step-by-step assistance

• Funds can be found by selecting a category or 
searching for a fund

• Enter the amount of gift and employee ID
• Select pledge installments and # of 

installments or recurring gift
• Minimum installment amount is $2 per pay 

period
• This checkbox allows us to combine 

outstanding payroll balances or current 
recurring gifts with new gifts

• Opt out option for to not receive the UCF 
memento

• Affiliations help us track who is participating
• Click add my gift to add transaction
• Breakdown of installments and start date

Presenter
Presentation Notes
Please review the online payroll deduction form for new features

https://www.ucffoundation.org/payroll-deduction-form


PAYROLL ONLINE
• Add additional gifts; designate gifts to 

one or more projects

• Transaction will be displayed on second 
screen

– Start date

– Installment amount

– Number of installments or recurring

– Pledge/installment total

• Personal information – complete donor 
name, address, phone and email

• Check out
– Pop-up confirmation                                   

of transactions

– Email confirmation will                                
follow immediately

Presenter
Presentation Notes
Once the payroll deduction form is submitted a pop-up confirmation message will show. It is important that the donor print that screen for their records as the confirmation email will not show the summary of giving.



CREDIT CARD 
ONLINE
• All credit card gifts must be made online; 

no credit card information should be 
given via paper forms

• Credit cards accepted – Visa, MasterCard, 
AMEX and Discover

• Funds can be found by selecting a 
category or searching for a fund

• Enter the amount of gift 

• Select one-time gift
– Recurring gift is an option, but must be 

done as a separate transaction

• Click add gift to add transaction
– May repeat to add additional transactions

– All transactions must be of same type 
(one-time or recurring)

• Breakdown of gift designations

https://www.ucffoundation.org/FSCdonate


CREDIT CARD 
ONLINE
• Matching gift program look up

• Personal information – complete donor 
name, address, phone and email

• Opt out of receiving the UCF memento

• Affiliations help us track who is 
participating

• Click complete my gift to finish 
transaction and enter payment 
information

• Pop-up confirmation of transaction

• Email confirmation will follow 
immediately



GIFT RECOGNITION

All donors 
participating 

between March 1-24 
will receive a token 

of appreciation 
following the 

campaign regardless 
of gift amount.

One gift per 
household.

Donors may opt out 
of receiving the 

token by selecting 
the check box at the 
bottom of the form.

Tax-deductible 
amount of the gift is 

the amount given 
above the fair market 

value of the 
memento ($.45) in 
accordance with 

federal tax 
regulations. Gifts 
above $22.50 are 
100 percent tax 

deductible.



GIVECAMPUS

Online giving 
platform with 

real-time tracking

Micro-campaign 
tiles by area

Leaderboards Advocates

Personalized 
sharable giving 

links

Personal videos Challenge & 
matching gift 

options

Donor 
recognition

• Optional GiveCampus webinar in mid March – details to come!

Presenter
Presentation Notes
UCF Day of Giving will be online through the GiveCampus platform.  https://www.givecampus.com/schools/UniversityofCentralFlorida – visit link to explore past campaigns and to find this year’s Day of Giving campaign on March 24There will be a lunch hour webinar on March 16 from noon to 1 p.m. to learn more about the GiveCampus platform and how to use it that faculty and staff volunteers are welcome to attendThis is optionalMore information will be shared 



GIVECAMPUS
• Campaign Sample:



MATCHES & 
CHALLENGE GIFTS

Various donors 
and foundations 
have agreed to 

match gifts 
dollar-for-dollar 

up to certain 
amounts. 

Faculty and staff 
participants who 

make gifts to 
those funds help 
unlock additional 

funding. 

Visit ucfalumni.com/dayofgiving for a list of matches and challenge gifts.

Presenter
Presentation Notes
One of the best things about having the Faculty and Staff Campaign coincide with UCF Day of Giving, is that when faculty and staff participate in the campaign, they help to unlock an additional matches and challenge gifts for the university.Various generous donors and foundations have agreed to match gifts made to specific funds dollar-for-dollar. 



LEADERBOARD 
TRACKING

• No weekly, individual department reporting. 

• Overall Faculty and Staff Campaign results will 
be shared mid-campaign, at campaign end and 
fiscal year-end. 

• Tracking can be done on UCF Day of Giving 
through the live GiveCampus leaderboards. 

– Gifts made via payroll deduction will not show on 
GiveCampus leaderboard as individual 
transactions and may not show up immediately.

– We encourage all payroll deduction gifts to be 
made by 5 p.m. on March 23 to be pre-tracked 
on leaderboard.



Contact 
Information:
Carla Cordoba
Carla.Cordoba@ucf.edu
407.882.0540



THANK 
YOU
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